





OUR AUDIENCE
GENERATION X

"They (GenX) have a ton of purchasing power,
accounting for 31 percent of the total U.S. income,
and their income (on average) is higher than the
national average as well as the averages for all other
generations.”- Washington Post, 2019

BABY BOOMERS

Boomers devote the most time to linear or broadcast

TV. Over 3 hours per day, compared to Millennials 2
hours (Global Web Index, 2016)

96% of baby boomers use search engines, 95% use

email, and 92% shop for products and services online
(Forbes, 2017)

70% of disposable income in the U.S. is controlled by
Baby Boomers. As Boomers become increasingly social

media-savvy, they may become the key to the success
of many brands (Nielsen, 2016)


https://www.washingtonpost.com/business/2019/12/03/precariousness-modern-young-adulthood-one-chart/







"US Digital Video Viewers in
2020, 219 Million”

- Statista



GEB helps your audience seamlessly access your content on
smartphones, tablets, computers and smart television



GEB is available on favored outlets OTA in:

« KGEB TV 83 Tulsa, OK

« KBPX TV 46.5 Houston, TX

« WACX TV 55.3 Orlando, FL

« W31AZ TV 31.1 Greenville, SC

« WBNM-LD 50.2 Louisville, KY

« WSIJTTV 15.2 Atlantic City/Philadelphia
« WIDE TV 31.8 Nashville, TN

« WS0CH TV 50.1 Alton, IL

« WEZK TV 28.7 Knoxville, TN

« WFLG TV 68.9 Tri-Cities, TN/VA
« KRET TV 45.7 Palm Springs, CA
« KFPB TV 50.5 Phoenix AZ

« WCSN TV 32.12 Columbus OH

e KNXTTV 38.2 Fresno/Visalia CA

Eutelsat 113 C-band and Eutelsat KU 117
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